List of Teachers Appointed

MSc in Fashion, Design and Luxury Management, awarded by Grenoble Ecole de Management

Teaching Basis (Full-

S/N Lecturer(s) Appointed Qualification Conferring Institution Time /
Part-Time)
1. LEE Choong Hiong Doctor of Philosophy (Business) Tourism James Cook University, Australia Part-Time
2. BANERJEE Sumitro PhD in Management (Specialization: Marketing) INSTEAD, Fontainebleau, France Part-Time
3. Charles TEE Master of Business Administration Imperial College London, UK Part-Time
Master of Business in Professional Accounting . . . . . .
4, Manek Mukesh Pratap Victoria University of Technology, Australia Part-Time
5. TAN Hui Chin Master of Arts in International Financial Analysis University of Newcastle Upon Tyne, UK Part-Time
PhD in Management Sciences is- i i i
6. PICARD Helene Melanie & Par'|s Da'1uph|ne University (PSL Research Part-Time
University)
7. CHUA Chong Hock Masters in Education George Washington University Part-Time
PhD in Economics . . . . .
8. YUEN Hazelyn National University of Singapore Part-Time
9. CHABOUD Isabelle Masters in Management Grenoble Ecole Supérieure de Commerce, Part-Time
France
10. CALBOLI Irene Master of Laws Lo_ndon School of Economics and Political Part-Time
Science
11. | SANDERS Nicholas David Master in Public Health University of Liverpool, UK Part-Time
GWEE Gek Wah Sherlene o University of South Australia .
12. Master of Arts (Communication Management) Part-Time
BOLLEN Jean Pierre . . . . . . .
13. International Management & Business IAE - Aix-Marseille université Part-Time




14. | COLETTI Michele PhD in Management Engineering Politecnico di Milano, Italy Part-Time

15. | GOTZSCH Josiena Doctorate of Business Administration Henley Management College, Henley, UK Part-Time

16. | CHAN Chee Soon Master of Arts in Management University of Durham, UK Part-Time

17. | TINI Tiziana Master in Fashion Communication Bologna University, Italy Part-Time

18. RINALDI Francesca Romana PhD in (_:ommunicatic_)r? & Markets: Business, IULM University Part-Time
Marketing and Creativity
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